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Parts of a Survey of the
Lighting Design Industry

“No one really knows how many in-
dividuals are in the field of lighting.”
That is a quote from my new book,
Handbook of Lighting Design, to be
published in the fall of 1980. I have ex-
cerpted portions of that first chapter to
bring you further information about the
age range of those in lighting, part-time
versus full-time employment in our, indus-
try, number of years the averagezﬁerson
has been thus involved, and finally, some
firm figures about which of many areas
people are engaged in and some specula-
tive ones about the total numbers in-
volved. Wherever material is quoted, it is
taken from the forthcoming Handbook.

Designers Only

Since all of us do many different things
both to earn a living and to practice our

\__art in diverse areas, I have long wondered

just how many people were in sales,
or professional theatre lighting, or tele-
vision, or disco, or concert lighting.
Haven't you? This survey is an attempt to
supply documented factual answers.

““If we include those who design, build
and market light sources and luminaires
(fixtures), those involved in power pro-
duction design, distribution and sales
. (from power companies through to the
local electrician), then add those involved
in research and the development and util-
ization of lighting equipment (lighting de-
signers) — it is a big industry, |

““An attempt has been mad¢, however,
to discover and define a smaller group:
the lighting designers.”” To do this I pre-
pared an Industry Survey during the
SUINIMeEr just past.

42003 Surveys were sent to: 105 lighting
design members of U.S.A. #829, NYC;
150 members of U.S.A. #350, Chicago;
150 members of IALD (the International
Association of Lighting Designers), NYC;
280 individuals listed in the May, 1979,
Lighting Dimensions, *‘Who's in Lighting
Directory’’; 51 network television lighting

vdn'ectors from ABC, CBS and NBC in

NYC (many local station TV lighting
directors from ABC, CBS and NBC in
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NYC (many local station TV lighting
directors were contacted through other
sources); 52 lighting designers listed in
the ’79 Dance Annual (names which did
not duplicate earlier mailings); 300 selected
lighting equipment manufacturers select-
ed from the Theatre Crafts Directory,
1979-80; 500 educators selected from
A.T.As Directory of American College
Theatre, 1976, and Robert Smith’s USITT
Directory of Graduate Programs in Thea-
tre Design and Technology, 1978; 150
nonprofit professional theatre companies
who are members of TCG (Theatre Com-

.munications Group, listed in Theatre

Profiles/3, 1977, and 235 members of
American Society of Lighting Directors,

A M .
Los Angeles. Finally, Lighting Dimensions
ran a courtesy advertisement for the au-
thor soliciting names from those we might
have overlooked.

“The survey was directed toward light-
ing designers. We did not attempt to
reach workers (employees of manufactur-
ers ‘on the production line’), power com-
panies and/or distributors, IATSE stage-
hands, or the large mass of lighting-

% of Income Derived Estimate of Total No.
Area of Specialization From this Source of Individuals
Sales 11.5% 350
Prof. Theatre 9.8% 300 ({throughout the

country; not just
Broadway)
Author, Publ., Lecturer 7.4% The author finds this %
to be highly suspect

Engineers 6.3% 100
TV 6.3% 100 (incl. local station}
Other 8.4% Students, etc.
Regional Theatre 5.4% 125
Consulting 52% 75 (Part-Time)
Exterior Design 5% 150
Cinematography 4.9% 125
Manufacturing A.7% 150 (Incl. office staff)
Concert lighting 4.4% 130
Disco lighting 4% 120
interior lighting design 35% 105
Education _ 31% 40 (Full-time in lighting)
Community Theatre 1.4% 45
Qutdoor Theatre 1.2% 35
Dinner Theatre 0.6% 15+
Amusement Parks & Lasers 0.5% 15+
Ice Shows 0.4% 12—~
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related manufacturers. Nor did we contact
certain established groups whose inclusion
might have been useful (lists were not avail-
able to us): members of IES, (American

./ Society of Cinematographers, SMPTE,
nor the large membership of IATSE.”’

Survey Breakdown

‘603 individuals responded. This rep-
resents a 30.1 percent reply. That is how
the industry survey was conducted. Here
are some results:

Age

““Less than one percent were under the
age of 20 vears; 55.9 percent were in the
20-35 year age bracket; 27.1 percent were
from the 35-50 year age braéﬁet; a
final 16.1 percent were ‘over 50 years’
of age. Age did not seem to be an
important factor when examining the var-
ious ‘specialty” areas of the industry.”

Part-Time Versus
Full-Time Employment

“The major purpose of this question

was to separate those who spent all of
their gainfully employed time in lighting/

_ lighting design from those whose activity in

this area is only a portion of their total
employment picture. Educators are an ex-
ample. Much lighting design is taught by
educators who also teach scenic design,
costume design, technical theatre, landscape
architectural lighting, etc. Only a frac-
tion of their total teaching time is in-
volved in lighting classes and the light-
ing of productions. Such can also be said
of other specialties: some TV lighting di-
rectors double as engineers (andio men,
camera or boom operators, etc.).

“‘Statistically, 40.3 percent replied that
lighting/lighting design is their full-time
occupation. 59.7 percent considered light-
ing as only a portion of their efforts.
Of these ‘part-timers,” 28.8 percent re-
plied that they expended less than one
guarter of their time in lighting; 19.7
percent less than half; 8.5 percent utilized
three-quarters or under of their time in
lighting; the remaining 7.8 percent, less
than 100 percent.”’

Let’s look at the statistics from another
viewpoint. Checking the total number of
individuals in each specialty to determine
areas of predominantly full-time employ-
ment produces that result: 3/4ths of those

in television were full-time; 2/3rds of those
in sales; 1/2 of those in professional
theatre, manufacturing and cinemato-
graphy; 1/5th of those in architectural
lighting and consulting. It drops to 1/16th
full-timers in regional theatre. The lowest
of all is, of course, education where only
1/26th of those responding replied that
they spent full-time in lighting. The areas
of dance and disco are about evenly
divided between part-time and full-time
workers. Rather surprisingly, outdoor thea-
tre and apera reported very few part-
timers.

Years in the Industry

Is ours a rather new industry with a
relatively short history, an industry of
youngsters who move, in their mature
years, to other fields? 26 percent of those
responding had been in lighting for five
years or less; 29 percent for 10 years
or less; 25.5 percent for 20 years or
less; 15.5 percent for 30 years or less.
Finally, 5.5 percent had been employed
in lighting for 30 vears or more. Some
did not answer this question (46 out of
603) but this was not sufficient to in-
fluence statistical accuracy. Worthy of
note is the fact that nearly 80 percent

101% Off
All STTV Lamps

Obviously we can’t give away our equip-
ment, but we believe it's time to put theatre
supply advertising in .its proper perspective.
At Aladdin Stage Lighting we've built our name
on reliable, professibnal service, because
our customers need dependability.

When you need production services for fitm,
theatre, or concerts — .

When you need professional sales, rentals,
or service —

When you need experience and fair prices —

Call

Aladdin Stage Lighting, Inc.
101% Service
912 E. Passyunk Avenue
e Philadelphia, PA 19147 @ (215) 467-7550
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have been in the lighting design industry
for only 20 vears or less,

There were two specialty areas in which
replies tipped heavily toward prolonged
periods of employment: television (little
apparent mobility or ‘““drop out’’) and
education, There were three specialty
arcas where most respondents had been
active 20 years or less: dance, disco and
regional theatre. All other areas exhibited
a reasonable play across all ‘““length of
service’’ categories.

“Finally, the author has broken down
the ‘Industry Survey’ for clarification.
Remembering that the survey was inten-
tionally sent to those who derive at
least some of their income from light-
ing design.

48.5%
27.7%

were working primarily irk,giesign;
were involved in mfg., sales, en-
gineering and service;

classify as *“Other’” (this includes
students);

3.1% were Educators.

21.3%

Who, What and Where?

‘A basic objective of the survey was
to determine how many individuals were
involved in lighting design and in what

specialties. The percentages in the list
which follows are statistically accurate as
to relative sources of income. The ap-
pended “Total Number of People’ column
is, quite frankly, nothing bui an ‘ed-
ucated guess’ by the author, based upon
the survey and nearly 40 years of wide-
spread acquaintance with the industry.

“ ‘Professional Theatre’” may have
been influenced by designers wishing
to think of themselves as employed here
when they could, more aptly, have checked
‘Regional Theatre.” The number respond-
ing to the survey was so small in the
area of ‘Author, Publisher, Lecturer’ that
these figures are questionable. It is again
stressed that the figures of relative areas
of employment in the percentage column
are quite accurate and should serve as
a guide to students in their training and
professionals in seeking opportunities to
design. The column estimating individuals
in each area is undocumented.”’

A Final Note

Final “‘galley proofs” will still be subject
to revision after you read this issue. If
you have better information for the *“Total
Number of Individuals’® estimate, please
send it to me.

Shows to See

If you have not yet seen. the ‘‘“musical
phenomenon!”’ Evita, do so. It’s been out
on the road and is currently at the
Broadway Theatre in NYC. The work
of British lighting designer David Hersey,
his efforts rate an ““A’’ with several
“+7s,” The show is an offbeat opera,
a political message musical with a bril-
liant score by J.C. Superstar composers
Tim Rice and Andrew Lloyd Webber.
The book has weaknesses which brought
critical disapproval. However, as a gran-
diose spectacle with brillant visual treat-
ment — far ahead of its time in mean-
ingful use of lighting — go out of your
way to see it.

On the other side of the coin, Mickey
Rooney and Ann Miller in a poor’'s
man revival of burlesque, Sugar Babies
(Mark Hellinger Theatre, NYC), is a smash
hit. Yet it repeatedly exhibits some of
the most inept, dull lighting on Broadway
today from one of this country’s truly
talented lighting artists, Gil Hemsley.
Either it was an off day for Gil, or he
encountered a stubborn management. One
must, however, judge results by what is
on view. This one did not even come
close to the lighting standards I recall
for real vaudeville/burlesque. O

K permanent & portable!

S . FOR THE FIRST TIME YOU DON'T HAVE
: . TO SACRIFICE THE ADVANTAGES OF A
PERMANENTLY INSTALLED LIGHTBOARD
FOR THE CONVENIENCE OF PORTABILITY.

TO TAKE YOUR 2001 LIGHTBOARD ON THE
ROAD SIMPLY LIFT IT OUT OF ITS
CONSOLE AND IT'S READY TO GO—
COMPLETE IN ITS OWN STURDY, LIGHT-
WEIGHT ATTACHE CASE.

BEST OF ALL, AVAB'S UPDATABLE
SOFTWARE-BASED PROGRAM PROVIDES YOU
YOU WITH CONTROL FEATURES
RIVALLING LIGHTBOARDS MANY TIMES
ITS SIZE AND PRICE.

THE REST OF AVAB'S PRODUCTS—
SUCH AS OUR FAMOUS WIRELESS INFRA-
RED REMOTE CONTROLLER — ARE JUST
AS AMAZING! WANT TO KNOW MORE?
CONTACT US IN SAN FRANCISCO OR
COME SEE US AT THE AT A
CONVENTION IN NEW YORK CITY.

AVAB —ALWAYS A STEP AHEAD.

AVAB/ANMERIGA

THE BEST N THEATRICAL LIGHTING CONTROL

17141 Stockton St 7/ San Francisco, CA 24133 /41514213562 i
Please visit our Booths F28 and F30 at the Int’'| Entertainment Exposition in Las Vegas Dec. 11.14, 1979, /
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